
 

Will An Interview Help or Hurt? 
When the phone rings and a reporter is on the other end looking to get an interview from you, 
it’s easy to let panic set in. Should you take it? Will you look bad for declining? If you decline, 
how will they write about your brand and will they fairly capture your side?  
 
Below are a dozen questions you can easily reference and answer ahead of any media 
interview request. Remember to be constantly thinking about who the reporter is, what outlet 
they work for and how that outlet’s political leanings may impact how the story is covered.  
 

1. Will this interview fairly represent my business? 
2. Will this interview help to promote my business? 
3. Is this a topic I want to talk about? 
4. Is this currently a polarizing topic in the general public? 
5. If I comment, how will people with different perspectives respond? 
6. Is this an opportunity to position me as a thought leader on this topic? 
7. Am I personally prepared for the repercussions of those who disagree with me? 
8. Is their new information I want to publicize enough to change public opinion and move 

the story forward? 
9. What are the visuals the media already has for this story and do I need to provide 

additional visuals? 
10. Should I join a larger group to release the new information? 
11. Do I need to respond or be part of this story today? 
12. What do I need to plan and what items (message points, video, outreach tactics, media 

training) do I need to prepare while I am monitoring the story, post, etc. 
 
If you can answer these questions easily and you determine that an interview is in the best 
interest for your brand, be sure to check out our other videos on YouTube and 
MandCCommunications.com with tips on how to manage your interview! 
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https://www.youtube.com/watch?v=BkatjprOBbo&list=PLt_aXQysTmKo4iCim_D5AoWpwrXHgsWpP
https://www.mandccommunications.com/blog/categories/move-the-stairs-friday-chat
http://www.mandccommunications.com/

