
 

3 Steps for a Successful Social Takeover 
 
The familiar phrase “necessity is the mother of invention” is an old way of describing a new 
challenge for the COVID-19 era: how can you launch a flagship campaign event safely? The 
answer is virtually, using all of your social media platforms to create conversation, connection, 
and commitment to the objectives of your social media event.  
 
A social media takeover is just the digital version of the analog campfire: the place where 
everyone gathers to listen to stories, share ideas, and spend time together. It’s a safe 
environment for everyone to participate in a highly focused conversation. 
 
Remember: a successful guest takeover event is also an earned media driver. Strategize with 
participants about opportunities to reach out to media partners to earn media coverage ahead of 
the event. Consider creating a customizable press release for participants to adapt and use to 
pitch media in their own communities to extend coverage and reach of the event. 
 
How do you go from an idea to an engaging multi-channel takeover? The plan is simple but 
robust:  
 

Step 1: Determine your measurables 

E.g. What will you use to define your event’s success? Is it views? Product buys? 

Fundraising goals? Engagements?  Be realistic and specific! 
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Step 2: Determine your message and platforms 

E.g. How will you convey your message so it resonates? Is your event Facebook 

only? Twitter too? How can you use the visual medium of Instagram? Will you be 

able to incorporate your YouTube channel? Depending on your target audience, 

what other channels make sense? 

 

 

 

 

 

Step 3: Get organized and execute! 

E.g. Have a digital paper trail so NOTHING falls through the cracks. Create a 

content outline and involve your tribe, they have so much to share! Develop a 

task timeline. Delegate tasks and establish deadlines to keep your takeover on 

track! Schedule weekly team meetings and supplement with additional chats. 

Accountability is one of the keys to success. It is so important to over 

communicate on a project this big. 
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